
  A Newsletter You Can Use •Come Along for the Ride! 

Welcome to our Newest Members  

Gary Pallini of Great Lakes REIA and Ron       

Routman of Bruh Group, LLC   

Special Days in December 

The Place For Prosperity 

Thank You & Congratulations! 

Last month’s No BS Meeting was about how you 

can get more referrals. In honor of that , we gave 

away a 30 minute marketing consult to anyone 

who brought a guest to the meeting. The winner is 

Gary Pallini! Thanks for the referral, Gary! 

 Monthly Newsletter from 
Find us on Facebook at    Cleveland Marketing 

Workshop - GKIC Chapter with Dan Cricks 

What’s Inside This Month:  

• $400 Worth of Marketing Advice... -Page 3 

• Oh Boy! I Did it Again, I Offended Someone —  Page 4 

• Pearl Harbor Rememberance —Page 2  

• How they grew their business—Quick — See Insert 

 



Internet Marketing Myth Debunked 

More Traffic = More Money —- Maybe 

Makes sense right? The more eye balls you have, the greater the chance of you selling some 
stuff. Wrong again. 

In fact, every time I hear that, I feel exactly like the picture to the right! 

If that were the case, how come Yahoo, which recently overtook Google for unique U.S. visi-
tor traffic, makes a fraction of what Google makes? It’s because not all traffic is created equal. 

Let me ask you a commonsense question: 

If you sell lemonade, would you stand in the middle of the street every day screaming, 
“Lemonade!!!” at every person who walked by? Or would you rather wait for the summer and 
stand in front of a construction zone on a scorching-hot day? 

Sure you can make money using a shotgun approach, but I would argue that you would make more profits in less time if 
you target correctly. In other words, if you can target people’s intent to purchase, you can make a lot more money with a 
better return on your investment. (And that is why search engines make the big bucks because they can tell when you’re 
ready to buy.) 

Some of my blog posts have ranked really high because of the timing (especially relevant at the time) and knowing 
who my target was. Because I targeted a specific audience and the timing was relevant to them, this traffic did  monetize 
effectively. 

For me there is not good reason to make a post that might get a lot of traffic that I can’t monetize. So what’s the use in 
trying to get as much traffic as possible? 

There isn’t. 

What you need is targeted traffic that needs what you have. Doesn’t that make sense? If you open a store, you would 
rather have people come in and buy something than just have window shoppers. Same logic applies here. 

P E A R L  H A R B O R  R E M E M B R A N C E  D A Y  H I S T O R Y  

Pearl Harbor Remembrance Day seeks to honor the victims of Japan's attack on Pearl Harbor, an American Naval 
Station.  The attack is often cited as the catalyst for American involvement in the Second World War, given that         
President Franklin D. Roosevelt declared war on Japan the following day.  
 
At 8am on December 7th, 1941, without prior warning, the Imperial Japanese Navy Air Service attacked a Naval Sta-
tion at Pearl Harbor, located on Oahu, Hawaii.  The base was attacked by 353 Japanese fighter planes. In total, 2,403 
people perished, another 1,178 were injured, four U.S. Navy battleships were sunk and 188 aircrafts were de-
stroyed.  The aim of the attack was to immobilize the U.S. Pacific Fleet, which would allow Japan to advance into Ma-
laya and Dutch East Indies.  On August 23, 1994, the United States Congress passed Public Law 103-308 to designate 
December 7 of each year as the National Pearl Harbor Remembrance Day. 

Within hours of the attack, Canada was the first nation to declare war on Japan. The United States declared war the     
following day. 

The Pearl Harbor Commemorative Medal was established by the United States Congress on November 5, 1990.  U.S. 
Armed Forces veterans and civilians who served, were injured or killed during the attack on Pearl Harbor were eligible 
to receive the medal to commemorate the 50th anniversary of the attack. 

The USS Arizona Memorial was built in 1962 to mark the resting place of the 1,102 sailors and marines who died on 
the USS Arizona during the attack on Pearl Harbor. 

“Yesterday, December 7, 1941 — a date which will live in infamy — the United States 
of America was suddenly and deliberately attacked by naval and air forces of the Empire 
of Japan.” - President Franklin D. Roosevelt.  This speech by President Roosevelt is 
widely cited and referred to as the Infamy Speech or Pearl Harbor Speech.  

On November 21, 2018 Ray Chavez, the oldest U.S. military survivor of the 
Pearl Harbor attack died. He was 106. On Memorial Day of this year Ray Chavez 
visited the White House and was honored by President Trump. 

http://www.wired.com/business/2013/08/yahoo-beats-google/


“$400 Worth of Value For Those Who Attended The No BS Marketing Meeting” 
Pete Primeau of Primeau Furniture Sales 

 

Everybody wants to get the best bang for their investment, especially in their business.  

This month’s marketing lesson is to attend our monthly marketing meetings. Last month I showed ten        
different ways to get more referral customers/clients/patients to any business. I showed how to get new        
referral customers in bunches AND how to get high quality referrals.  

BUT you had to be there!  

In addition you have the opportunity to meet other businesses who might be a good fit for you to do business 
with. Several of our attendees have benefitted by being able to offer their services to those in attendance, not 
to mention getting ideas from those in attendance.  

Connor Brostek of Pins and Needles commented “I used the printer who was there because I wanted someone 
who understood marketing, especially our style of marketing.” 

 

This Month’s  Marketing Meeting is 
Thursday, December 13th 11:30 
AM -1 PM at BW3 in Strongsville. 
You can register online at             
NoBSCleveland.com or by emailing                                                  
info@GreatResultsMarketing.com  

 

This month’s No BS Marketing Meeting Topic is  

7 Tactics for Improving Customer Retention  
 

These seven tactics will help you keep your current customers/clients/
patients longer allowing you to improve your sales and profit margins.  

Mark your calendar Now for Thursday, December 13th  



I did it again! I Offended Someone… 
 

A few days after the tragedy in Pittsburgh, I sent a blog post out to business owners, entrepreneurs, sales professionals 
and private practice owners around the country. Some who received it felt I was being insensitive, wasn’t my intent. I 
shared an example of someone who just a couple weeks before had their business negatively affected by a different type 
of tragedy where 18 people died. On our coaching call they shared that their business had been negatively impacted and 
they didn’t know how to handle it. Yet they still were open to take care of those customers (some who were personally 
impacted) who needed them, they had employees and…  

 

Tragedies occur in towns unfortunately too often, whether it’s a fatal car accident like my client, a fire, or something like 
what happened in Pittsburgh. Most are affected emotionally, and are sympathetic, but they still have to operate their 
business. 

Hopefully the following will be helpful; a bigger wish is that none of us need the information, unfortunately… 

Here’s the blog post: 

The Pittsburgh Tragedy Will Hurt Business, Even If You're Located Across the Country 

A couple of weeks ago I was talking with a business owner and he mentioned that business was down. I asked if there 
was anything in particular they attributed it to. They said yes, there was a recent tragedy in their town, where 18 people 
died in a crash, most lived in the community; they also mentioned that everyone who came in was sad and depressed. 
They went on to say, "it's hard not to be, we keep the news on the TV in the reception area and that's all they talk about!” 

We've all had some type of tragedy happen near our business. Near one of my retail businesses there was a local Marine 
base about a 1/4 mile away. Their unit had been ambushed in Iraq and there were many casualties; the whole town was 
affected. Folks in the restaurants, the barbershop, the gas stations where they frequented all mourned. 

You don’t have to be a victim of the tragedy also! 

What you can do? 

Try to keep a positive atmosphere, especially when interacting with customers and or prospects. If you have a TV or ra-
dio at your business, do NOT have it on the news channel – EVER. Most of what is on the channels all day is negative. 
It is also important to make sure your staff is aware of this. 

We know statistically that consumers spend more money when they feel good, are happy and upbeat than if they are 
the opposite. Just look at how soon the retail stores begin playing Christmas music; it's why some radio stations go to all 
Christmas music so soon before Christmas. IT MAKES PEOPLE FEEL GOOD. When they feel good they spend more; 
they are more likely to say yes to a sale than if they are bummed out! 

You are not totally helpless. Keep a radio station that plays a lot of upbeat music on in the reception area or as your on-
hold music. If you can’t find a station, get some CDs or MP3s. Remind your staff to smile when talking with your cus-
tomers; remind them NOT to initiate any conversation about the tragedy. This should be the case all the time but is even 
more important when there is an event like what happened in Pittsburgh that will naturally bring everyone's mood down. 

 

Given a choice, an overwhelming percentage of people will prefer to buy from a business that makes them feel 
good or have a happy, positive or upbeat atmosphere for them to buy in. 

 

As an added bonus, your team will perform better if THEY can remain as upbeat as possible too.  

Here's the biggie --- IT ALL BEGINS WITH You! 

 



Cleveland Mastermind Member doubles her business in one year, another 
admits first meeting was worth $72,000 to his business!                      

What if YOU saw results only half as good? 

The Place to Be is… The Elite Cleveland Mastermind  
The Cleveland Elite Mastermind Program has been helping entrepreneurs, business owners, private practice 

owners and sales professionals take their business to the next level since 2006. This is a program for those who 

“really” are ready to take their business to the next level. 

What is the Mastermind Experience About? 

(Or, "How do I get results FASTER than I've ever known with the help of my peers?") 
 

“My business saw a 600% growth, most of which I can directly attribute to what I got from being a part of Dan Cricks’ Elite Cleveland 

Mastermind group. It changed my business and my life.”  Ron Sheetz 
 

The Cleveland Mastermind group can be described as part your own board of directors and part peer advisory group.  The power is 

that the mastermind group can lift your mind and vision, so you can see things that you otherwise could not. 
 

The "big secret" is that great minds DON'T always think alike.  That's why almost all successful leaders say that their biggest success 

secret is being an active participant in a Mastermind group with other highly motivated, action oriented and smart people. 
 

As a member of the Elite Cleveland/Akron Mastermind group you’ll finally have a very smart group of entrepreneurs that are on YOUR 

side, with on goal in mind and that’s to make everyone in the group successful! This may or may not be right for you… and the only way 

we can find out is for you to learn about it firsthand. 

I’m Willing To Walk You Through It   

– FOR FREE With Absolutely NO Obligation – 

Look – I know you get pitched all kinds of “one size fits all” mastermind programs all the time. They’re 

constantly stopping by, calling you on your phone, sending you post cards, letters, emails selling you the latest 

and greatest pitch on how they are “The” program. This isn’t one of them. This is very personalized program 

that is producing amazing results. 

      Here’s What to Do Next 

Like I said, it’s free to learn about what this is all about and how it can be applied to your business, and there is 

absolutely NO obligation, nor will there be any high-pressure tactics. If you want to take your business to the next level, 

here’s what to do -- Call Lois in my office at 440-842-8938 or email Lois@GreatResultsMarketing.com send your name, 

business name, phone number, and email address and she’ll call you to set up a good time for both of us to talk. Once we 

talk, you’ll get a VERY valuable overview and Strategy Session where you see exactly how the program works. That’s 

all free. We’ll be setting up appointments on a first come, first-served basis, so if this interests you, contact Lois right 

away (Not sure why you would wait).  

                                                                                                                                                     

Talk with you soon,                                                                                                                                                  

Dan Cricks, GreatResultsMarketing.com 

Dan Cricks’ Mastermind Group can transform your business...it did mine!! Don't get me wrong, it 

was a lot of hard work too, but the direction, guidance, prodding, and most importantly 

ACCOUNTABILITY that I have experienced in this group is truly priceless. It is incredible to have a 

bunch of smart people all helping ME with MY business. Mike McGroarty, Perry, Oh 

Response required by 12/20/18 

mailto:Lois@GreatResultsMarketing.com


Comments from Mastermind Members  
 

“I was in the mastermind group for a few months, when they helped me put a membership 
program in place and helped me work on presenting it to my customers. That one thing brought   
program brought in more than enough business to pay for my membership investment for the 
whole year and then some.”    Connor Brostek, Pins and Needles 
-----------------------------------------------------------------------------------------------------------------------------  
“Instead of investing this money into a monthly ad that I was not getting any response from, I 
invested the funds into this group. This group gives me a chance to be around other like-minded 
business owners for suggestions, ideas and changes to make. 
There are not enough words to express the rewards and growth I have experienced from being a 
part of Dan's Mastermind Group!”     Paula Weisenberger, Last Diet Ever  
----------------------------------------------------------------------------------------- -------------------------------------- 
Being in your Mastermind group is one of the smartest investments I've ever made.  Nothing 
gives me the "Kick in the pants" I need more than being huddled for a full day with grizzled 
marketing veterans... 
and being held accountable to this group. Reporting on the actions I've taken... and cowering in 
shame for inaction.  
 
It's amazing how "fresh eyes" can make a struggle disappear!  
Besides... the ideas I get every month to "steal and distribute" are priceless! 
Anyone who has an opportunity to be your Mastermind group, should jump at the chance NOW! 
Gary Goad, Countrywide Concrete Step Company 
----------------------------------------------------------------------------------------------------------------------------- -- 
 

When Dan invited me to join the mastermind group, I had my reservations.  It seemed like a 
large investment, but I made the commitment and am I glad that I did. 
 

Dan is a tremendous marketing mind and he has the experience and insight to understand the 
situations we are dealing with. He is a great teacher and his group is filled with some of the 
most brilliant marketers that I have ever met. They have taught me so much and they hold me 
accountable to make sure that I implement what I am learning.”  Stephen W. 
------------------------------------------------------------------------------------ --------------------------------------------- 
 

All I can say is Wow!  I am an experienced marketer and have been for many years, but in all 
of those years I've never had the opportunity to hand my sales material to a group of people that 
can quickly and accurately tell me what I need to change.  They amaze me!  In a matter of 
minutes, they make me realize that it doesn't read the way I intended it to. 
  
In these meetings we honestly and openly help each other, and the help we give and receive 
is priceless.  Not to mention all the other things we learn.  Life changing information is 
exchanged at every meeting. It's by far, one of the best investments I made in my entire life. 

 Mike McGroarty, MikesBackYardNursery.com 

----------------------------------------------------------------------------------------------------------------------------- - 
 

In harnessing the full potential in the power of the ideas Mastermind has brought me, I 

realize a renewed fire through the help of attending these meetings.  The ideas that I have 

implemented have already started paying dividends. 

The Mastermind format is the way college business courses need to be taught! 

Thank you and the rest of the crew at Mastermind -- Kevin Potoczak 
----------------------------------------------------------- 

To think I almost didn’t join Dan Cricks’ mastermind group.  Had I listened to my fears, 
and not followed my gut, I would have made the biggest career mistake of my life, since 
joining Dan Cricks’ mastermind group my business has grown exponentially. 
 

I dodged committing to consulting because of time, cost, fear… you name it, I felt it, 
but I pushed through all that.  And because of it, my business is positioned to grow by 
at least 100% this year. ---- Ron Sheetz, RJ Media Magic 


